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BY SCOTT BOWEN

THE SMOOTH PER-
fection of Bill Oyster’s
bamboo fly rods be-
trays nothing of the
Wyoming native's
chaotic path to his
calling. Oyster, 37,
studied art and engineer-
ing in college before
dropping out to concen-
trate on professional bi-
cycle racing. While train-
ing for the 1996 Olympic
trials, he crashed and
broke most of the bones
in his torso. After recover-
ing, he joined his in-laws'
construction business in
Gainesville, Ga. "My wife

got used to having me
around,” he says.

But Oyster had always
loved fly-fishing. During
his downtime as a cyclist,
he worked as a fishing
guide and gave fly-fishing
lessons to balance the
mental intensity of bike
racing. Oyster began
researching bamboo
rods in 1998 and was so
attracted to the material
that he decided to start

SOUTHERN FLIES Bill
Oyster tests his fishing
rods on the Soque River
in Clarkesville, Ga

crafting his own rods.
A year later the Atlanta
Journal and Constitution
published an article about
Oyster’s products, spur-
ring so many requests
that he decided to jump in
full-time.
Bamboo's sup-
pleness allows
anglers fishing in
small creeks and
rivers to make
more accurate
short casts.
Today there is a
two-year waiting
list for an Oyster
rod. Each one
requires nearly 100 hours
of labor: Oyster cuts
six triangular bamboo
strips, tapering the ends
to less than the width of
a toothpick. The pieces
are glued together and
then flame-tempered and
dipped in varnish. The
rods, used by President
Jimmy Carter and other
devoted anglers, run
from $3,700 to $5,000.
oysterbamboo.com
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